
 It’s awe inspiring how cellular 
and other technologies have con-
verged to revolutionize the practice 
of real estate in recent years. The 
primary platform for this 
convergence is the 
“smart phone” — a 
generic term for the 
BlackBerry, Apple’s 
iPhone, Palm’s Pre 
and similar products.  
 Let me paint a few 
scenarios, and you’ll 
see what I mean. 
 Scenario #1: I’m in 
my car and my iPhone 
rings. I push a button 
on my steering wheel 
and the caller’s voice comes 
across my car radio, which is si-
lenced automatically. (This is Blue-
tooth technology.) The caller is a 
client wanting to reserve my free 
moving truck for later in the week. 
Stopping at a red light, I consult 
my Outlook calendar on the phone 
and confirm a date and time.  At 
the next red light, I enter the reser-

vation on my calendar, confident 
that it will be on my laptop next 
time I look at it.  
 Scenario #2: I have a buyer in 

my car and we pass a 
home that sparks his 
interest.  I open the 
Zillow application on 
my phone, and it dis-
plays a satellite view 
of that location with a 
red icon for active 
listings and green 
icons for every other 
home. I can touch the 
red icon and instantly 
get the essential MLS 
information about the 

house. Touching the other icons 
gets me a similar amount of infor-
mation about them, including when 
they sold and for how much.  
 Scenario #3: Another client is a 
flight attendant who flies interna-
tionally, so calling her on her cell 
phone is not practical or affordable 
when she’s in Rio or Paris or Hong 
Kong, but I can text her and get a 

text response the next time she’s 
on the ground, without worrying 
about what time zone she’s in.  (If 
she had a smart phone, we could 
exchange email on our phones.) 
 Scenario #4: I come across a 
property that a client in New York 
would really like. I pull out my 
phone, shoot a video with my own 
narration, and email it to him on 
the spot.  
 There are countless other sce-
narios I could share.  Another fa-
vorite device is my car’s navigation 
system. When showing homes, I 
can enter several addresses at a 
time, view them on the map, re-
order them as I wish, and then let 
the voice guide me from one listing 
to the next without taking my eyes 
off the road to look at 
maps or directions.   
 Technology contin-
ues to make me more 
effective and produc-
tive — and, fortunately 
for my clients, I readily 
adopt it! 
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This Week’s Featured New Listing: 

Another Great Downtown Golden Condo 
 At 14th Street & Washington Avenue 
in downtown Golden is a 3-building com-
plex known as San Francisco Row. In 
front it’s a 3-story building, with the 
Higher Grounds coffee shop and other 
businesses at street level. In back 
(shown here), the parking lot is on the 
second-floor level, and this third-floor 
condo is only one flight up. It’s a 2-bed-
room, 2-bath condo with an upgraded 
kitchen featuring granite countertops and 
newer appliances. A washer & dryer are 
also included. Features include a 9’x18’ sunroom (seen here, facing the 
parking lot, with a great view of South Table Mountain), and a 10’x18’ 
attic room which could be a 3rd bedroom. Tour this and another condo 
at www.DowntownGoldenCondo.com.  Open this Saturday, 1-4 pm. 

$235,000 
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